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Integrated communication campaigns

¥ Coordinated use of multiple channels to promote a consistent message
to a specific audience

Clearly defined objectives
Specific target audience
Message and its adaptations

Various communication channels

Short period of time — «5 x 5 rule»
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Call to action
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Two approaches

Information Call to action AT
campaign: to

encourage
Let’s Catch practical action

Invasive Species right away

in Latvia’s Nature
(2023) For Looks or

for Life.

Everybody’s
Information-first Biodiversity
campaign: to (2025)
inform/educate

Call to action Information
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Two approaches

g Information Ny

Let’s Catch
Invasive Species

in Latvia’s Nature
(2023)

Call to action
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ZINI Latvija sastopamos invazivos augus un dzivniekus!

Spanijas kailgliemezis
Arion vuigans

' LatVi a N at U re fO C.Ll S - . . Invazivas augu sugas > - ’ Invazivas dzivnieku sugas >
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¥ The INVASIVE SPECIES
MANAGER - www.invazivs.lv
website for public reporting s L il
since 2021 — early detection and SRR U e

Spread of the Canadia @n.,goldenro"f-v' i



http://www.invazivs.lv/
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«Let’s Catch Invasive
Species in Latvia’s Nature»

Integrated communication
campaign May-June, 2023 to:

¥ ntroduce to invasive alien
species

¥ promote www.invazivs.lv

¥ encourage reporting (citizen
science)

¥ increase the number of reports


http://www.invazivs.lv/
https://latvianature.daba.gov.lv/invazivo-sugu-parvaldnieks/
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. What are
Campaign concept invasive

species,

¥ Concept of «catching strangers/ invazivs.lv

aliens» sent a signal that invasive
species are harmful, called for

cooperation, and mobilized Science- Become
. . . based nature citizen
¥ Voice of scientists and nature experts conservation scientist!

¥ Audience — general public, land-
owners

Reporting
is easy —
via web
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Arion vulgaris Heracleum sosnowskyi
(Spanijas kailgliemezis) (Sosnovska latvanis)

LATVIANATURE KERAM SVESOS!

Lupinus polyphyllus

(Lupina)
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Solidago canadensis Impatiens glandulifera

(Kanadas zeltgalvite) (Puku sprigane)

KERAM SVESOS!

Acer negundo
(Oslapu klava)

KERAM SVESOS!

Amelanchier spicata

(Varpaina korinte)

KERAM SVESOS!

Rosda rugosa
(Krokaina roze)
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Invazivo sugu detektivi
§.g. 19. maija plkst. 14.00
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Campaign overview

¥ Launch event: premiere of the documentary
«Invasive Species Detectives»

¥ Media relations: press releases, expert interviews,
In-depth article series, live broadcasts in media

¥ Advertising: on state owned and commercial TV
and radio

¥ Digital communication: Google ads, section on
news portal (156k audience), interactive game

¥ Social media communication: visuals with
engaging descriptions on Facebook and Instagram,
boosting, Facebook groups

¢

Video interviews with experts

¥ Volunteer eradication event with experts

' SAKAS KAMPANA INVAZIVO SUGU APKAROSANAI
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Results

18 Cavize_ KERAM SVESOS

6x increase in the number of reports

45x increase of visits to www.invazivs.lv

__. LIFEIP LatViaNature
Published by Tidena Lsine @ - May 22-@

anadas zeitgalvite uz Latviju atcejoja 19. gadsimta sakums, kad kjuva par popularu
kré$numaugu daudzviet Eiropa. Aiz nevainigss arienes un ausi gléstoss nosaukuma siépjas ista
vellata, Kanadas zeltgalvite izplatss gan ar sakném, gan sékiam, ko turkiat saraZo milzigos
daudzumos. Visur, kur t3 paradss, vietéjie augi nikujo un iet boj3, jo kanadiete ir “rijiga” un
agresiva.

520K unique audience

Ja sastopat Kanadas zeltgalviti vai tés sveszemju radinieces dabj, zinojiet invazivs.lv.

#latvianature #LIFEprogramme #LIFEproject #invazivs #keramsvesos #invasivespecies

4AM total campaign audience KERAM SVESOS!
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http://www.invazivs.lv/
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Action-first
campaign:

Two approaches encourage

practical action
Call to action right away

For Looks or
for Life.
Everybody’s
biodiversity
(2025)

N\
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Campaign «For Looks or for Life.
Everybody’s Biodiversity»
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L

¥ May 2025

¥ Increase awareness of
oiodiversity

¥ Promote the LatViaNature
Green Brochure

. IR K3 Jaliiinat dabis
¥ Encourage behavior change — gk 2! daudzveidibu darza
simple actions for everyone A i i un lauku Tpagum3i
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Concept — For Looks or for Life. Everybody’s Biodiversity.
Lend a Hand to Biodiversity.
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Lan dl N g pag e Pieliec savu roku dabas daudzveidibai!

¥ 9 cherry-picked topics from
the brochure

¥ Info shortcuts

SIKSPARNU MAJAS KUKAINU MAJAS PUTNU UN

KUKAINU
DZIRDINATAVAS

RUPES PAR DALEJA MAURINA ATDZIVINI
UDENSMALAM NEPLAUSANA BALKONU VAI

PALODZI
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SIKSPARNU

MAJAS KUKAINU
MAJAS

ATDZIVINI BALKONU
VAI PALODZI

Sikspimi « virtig dirza e 60 daudz kubainy, arf Kasékis, piemiram, odus
Iekartojot tiem maju, pafidzesi &m naids raciam atrast drodu mitn, Kur pa dienu
atpistes. K to darit?

e Kukaini ir darzkopia labakie draugi— tie apputeksné ziedus un apéd
e < kultdraugu kaitskdus. Kukainu maja piesaists darzam lielaku kukainu sugu

daudzveidibu. Ko darit?

+ Pressprnt skspamu barY pre maas sienas val koka — viemaz 34 metry
sugstuni

+ Iviies Kusu, saulainy vietu, pasargany no véla

« levéro, lai tuvum by Kok val Gdencsipe:
cel

« Birim j§bit no neaps

Pat neliels zal$ stirftis pilséta spéj piesaist kukainus un putnus. Balkons vai ra
palodze var kit ne fikai par dzivigu darzu, bet arf par gandarijumu un prieku acim. Ko

darit?
e ¥ sikspimu iecienl bavodands

« Izveido kukainu maju ar da?ada materidla un lieluma ‘viesistabam’ no
niedrém, koka, iekuriem un citiem dabas materialiem.

Izvieto to saulain, no lietus pasargata vieta.

Blakus stadi daudzveidigus ziedoSus augus - tas biis kukainu
&damgalds.

Neizmanto kukainiem kaitigus Kimiskos fidzeklus darza.

« Parbaudi, lai maja ir stabili nostiprinata un kukainiem viegli pieejama.

« Stadi pukupodos nekiaraugus — pelask, lavandu, piparmatras, Kiingerftes vai

baziliku.
4radita Kok, bez spidigiem vai sdeniem materidbem

13dT8anas — SIKSDAM I L) pret VaucEiumien.
dotajh maja nesevachs ismAnioki
rash un AT DITSUS, var paiet vairiki ménedi vai pat

« leséj podina uz palodzes dilles, koriandru vai redisus — tie igst atri un piesaistis
ZiedmuSas un bites. Turklat bils pasu audzéti garSaugi edieniem,

Izvélies augus ar dazadiem ziedésanas laikiem, nodrosinot barfbu un patvérumu
kukainiem visas sezonas garuma

Izveido nelielu dzirdinatavu ar ofiem un adeni kukainiem.

Atstaj augus ar sékiam — tie kil par barotavu putniem ziema.

< Sikspamu majas + Putnu un kukainu dzirdinatavas >

< Dalgja maurina neplausana = Nekiaraugu Stadrs:
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Media event

¥ On May 21 - International
Natura 2000 day

¥ Results of the public survey
on nature conservation
presented by Vidzeme
University of Applied
Sciences

¥ Synergy of influencers and
media

¥ Live stream and recording

KO LATVIJAS IEDZIVOTAJI
DARA DABA? + %
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Other elements

¥ Advertising on social media
and Google Display Network

¥ Media relations: press
releases, radio interview series,
initiated media coverage

¥ 2 community events in Riga
with project UrbanLIFEcircles

¥ 3 schools participated in
Nature lessons
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Results

25 1

SKATAM - DZIViBAL’.

Pieliec savu roku dabas daudzveidibai!

1%
N
4,2M
Total campaign
audience
X%

568K

Unique audience
reached
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Conclusions

¥ Effectiveness depends on context — match
approach to audience and goals

¥ Infobesity and attention deficit — keep it short,
simple, and engaging

¥ Use strong hooks to capture attention

¥ Translate science into plain language

¥ Focus on the core message

¥ Leverage public media — powerful opportunities
for nature communication

¥ Create synergies — we are stronger together
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Thematic session
«Stakeholder engagement and communication»

¥ Group 1: What works - nature communication in general

¥ Group 2: What works - opinion leaders

¥ Group 3: What works - generational division - seniors/ youth
¥ Group 4: What works - negative land-owners

¥ Group 5: What works - volunteer community development & maintenance
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